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Dear Members, 

Another interesting year for the SCCC is coming to an end and we are 
looking forward to a promising future. 

The Board of the Ontario Chamber has just approved a new vision and 
strategy for the years to come. The mission of the SCCC continues to 
focus on facilitating and promoting business between Switzerland and 
Canada and engaging its members in a professional network. But our 
tasks – all on a voluntary basis- will become more demanding and the 
workload of our hard working Executive Assistant Patricia and the Board 
is constantly increasing. We live in an age we all want to “go, go, go” but 
it’s important to stop and think what we want to achieve. This motivated 
us to seek new organizational solutions and strategies in order to provide continued value to our 
members. Over the next few months we will fi nalize and communicate these strategies and solu-
tions to all of you. 

In addition, the SCCC is also in the process of completing its fi rst larger consulting project by helping 
a well-known Swiss fi rm to establish itself here in the GTA and Canada overall. This process pro-
vided a great learning experience for all of us, leading to a successful launch and we are convinced 
that there will be more projects of this nature to follow. 

We also had the pleasure of welcoming our new Ambassador to Canada and the Bahamas, Dr. Beat 
Nobs, at a recent SCCC function. He was interested to meet our Members, the SCCC Board and some 
major Swiss fi rms here in this booming city and most important fi nancial center of Canada. Please 
see his interesting and complimentary greetings to our readers, which also refl ects on the topic of 
“Education & Training”. 

This info suisse issue overall may remind some of us of the well attended symposium called “War 
for Talent” fi ve years ago, where the SCCC partnered with The Toronto Board of Trade, to focus on 
the differences between the Canadian and Swiss education system. 

On a global level, the economic world had meetings in various places and had come up with some 
new trade agreements. Some of the European Banks have failed the required liquidity tests and we 
see signs of weakness in Europe (high debts/sluggish growth), and reduced economic growth in 
China sparking worries for Canada’s export ambitions. Canada is the only G7 country with A++ and 
has the strongest economy with quite an international success story. However, Canada today faces 
a number of urgent political, economic and social issues, the answers to which will play a key role 
in determining everything from its future fi nancial health – to its national identity.

Switzerland on the other hand, has to be careful not to isolate itself in the heart of Europe. The 
outcome of the negotiations with the EU are still pending and we have to be very supportive to 
attract more foreign fi rms – at present there are about 300 of them – to come to our beautiful and 
business friendly country. We have a lot to offer!

By the time you receive this message, our Gala Dinner & Dance and the Rossini “William Tell” 
events – the last ones in 2014 – are now behind us, and hopefully all of you who attended had a 
good time. The proof seems to be in the photos.

Happy reading and we wish you a very happy year-end with good health, lots of fun and love 
during the Holiday Season.

Yours sincerely,

Ernst Notz, President 

Swiss Canadian Chamber of Commerce (Ontario) Inc.
756 Royal York Road • Toronto, Ontario M8Y 2T6
Tel: (416) 236-0039 • Fax: (416) 236-3634 • E-mail: sccc@swissbiz.ca • www.swissbiz.ca

2015 COMING EVENTS

February 3  Networking at Marché

April 22 AGM at the Omni King Edward Hotel

June 9 Golf Tournament at King Riding Golf Club

Further Information can be found on www.swissbiz.ca/upcoming_events

Dates above are subject to change
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Chères, chers membres,

Cet automne a vu beaucoup de choses se passer à notre chambre. 
Tout d’abord l’ajout d’un bureau permanent de notre organisation, 
situé au 3450 de la rue Drummond, suite 152. En effet c’est la 
première fois de son histoire que notre chambre se dote d’un 
endroit propre à elle. Nous avons, dans ce centre d’affaires, accès à 
2 salles de conférences une qui nous permet de tenir nos séances 
du conseil et une plus grande pour des activités de la chambre.

Cet automne fut aussi l’annonce de la participation de la Suisse au 
MEL (Montréal en lumières), événement annuel prestigieux dont votre chambre est fi ère 
de s’y associer en tant que partenaire.

Un autre point marquant ces derniers mois, une association potentielle avec les alumni 
Suisses.

En effet (voir l’article dans cette édition) un bon nombres de diplômés suisses sont ici au 
Canada dans différents secteurs d’activités et nous avons été approchés par les alumni pour 
que notre chambre se joigne à leur futur regroupement pour organiser des événements 
conjoints et que nous puissions profi ter de ce potentiel de diplômés pour les inviter à 
nous faire part de leur expérience ici et aussi de participer à nos activités permettant ainsi 
d’elargir notre liste de membres.

Nous avons aussi accueilli cet automne notre nouvel ambassadeur Monsieur Beat Nobs à 
qui tous les membres de la chambre souhaite la plus cordiale des bienvenue au Canada et 
lui assure de son entière collaboration.

Finalement je vous réitère ma demande de participer en grand nombre à nos activités, 
vous n’êtes pas sans savoir que les membres de votre conseil travaillent très fort pour 
organiser des éléments pour vous et la meilleure récompense pour eux est de vous voir en 
grand nombre à nos activités.

Au plaisir de vous revoir tous sous peu.

Christian G. Dubois

Président du conseil d’administration

ÉVÉNEMENTS / UPCOMING EVENTS 2014

Événements Montréal en Lumière – 19 février au 1er mars 2015

Pays à l’honneur: Suisse   www.montrealenlumiere.com

Montréal en Lumière Events – February 19 to March 1st 2015

Featured Country: Switzerland    www.montrealenlumiere.com

Des événements supplémentaires seront ajoutés au fur et à mesure 

Additional events will be added as soon as the dates will be known

Dates sujettes à changement / Dates are subject to change

INFORMATION et détails/and details : www.cccsqc.ca ou/or (514) 937-5822 
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WELCOMING 
WORDS – NEW 
AMBASSADOR 
OF 
SWITZERLAND 
TO CANADA
It is a great pleasure for me, as the new 

Ambassador of Switzerland to Canada, to 

address my greetings to the readers of the 

Info Suisse magazine, which focuses this 

time on education and training. I also take 

this opportunity to thank the Swiss Canadian 

Chambers of Commerce Ontario and Quebec 

for their dedicated work. They have been 

reliable partners for Swiss and Canadian 

companies for almost half a century.

For more than 25 years I have been 

travelling the world as a diplomat, and I am 

happy to be back in Canada. I discovered 

this beautiful country during my studies at 

the University of British Columbia and since 

then hoped to be able to live in Canada. I 

am looking forward to put all my expertise 

and my commitment to the promotion of 

the bilateral relations between Switzerland 

and Canada.

The Swiss Canadian Chambers of 

Commerce Ontario and Quebec are 

important actors in the promotion and 

reinforcement of the business relations 

between Switzerland and Canada. Canada 

is for Switzerland the second largest trading 

partner in the Americas. Switzerland is also 

the 5th ranked investor in Canada, generat-

ing about 63’000 jobs.

However, investment and trade oppor-

tunities are not the only priority in our 

relationship with Canada. The knowledge 

economy is also a vigorous driver for our 

two countries’ economies. “Grey cells” 

are highly sought-after export products 

and innovation is a sustainable resource. 

Speaking of innovation: for the fourth time 

in a row, Switzerland has been crowned as 

the world innovation leader according to 

the Cornell University/INSEAD/WIPO Global 

Innovation Index.

Education, research and innovation 

have become principal economic assets 

of Switzerland. Its high public education 

standards, as well as its dual-track profes-

sional education system, founded on a solid 

public-private partnership and uniquely 

combining the theoretical approach and 

the practical experience of the professional 

careers, are internationally recognized. With 

its extremely low youth unemployment 

rate, Switzerland offers a success story that 

we want to share and foster abroad.

I can thus only applaud the Editorial 

Board of Info Suisse for their initiative to 

launch an edition specifi cally dedicated to 

the topic of Swiss and Canadian education 

and training systems. I would also like 

to express my support for the efforts to 

promote and encourage a dialogue on these 

most appreciated Swiss institutions.
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I wish you an insightful reading.

Beat Nobs,
Ambassador of Switzerland to Canada

MOT DE BIENVENUE – NOUVEL 
AMBASSADEUR DE SUISSE 
AU CANADA
C’est avec grand plaisir qu’en tant que nouvel 

Ambassadeur de Suisse au Canada je salue 

les lecteurs du magazine Info Suisse, dont 

la présente édition est spécialement con-

sacrée aux thèmes de l’éducation et de la 

formation. Je profi te également de l’occasion 

pour remercier les Chambres de Commerce 

Canado-Suisse de l’Ontario et du Québec 

pour leur travail dévoué. Elles représentent 

un partenaire de confi ance pour les entre-

prises suisses et canadiennes depuis près 

d’un demi-siècle.

Cela fait plus de 25 ans que je parcours 

le monde en tant que diplomate. Me voici 

à présent de retour au Canada, pays que j’ai 

découvert durant mes études à l’Université 

de la Colombie-Britannique et dans lequel 

j’espérai avoir la chance de vivre un jour. Je 

me réjouis de mettre toute mon expérience, 

ainsi que mon engagement au service de la 

promotion des relations bilatérales entre la 

Suisse et le Canada.

Les Chambres de Commerce Canado-

Suisse de l’Ontario et du Québec jouissent 

d’un rôle important dans la promotion et 

l’encouragement des relations commerciales 

et d’affaires entre la Suisse et le Canada. Le 

Canada représente pour la Suisse le deux-

ième plus important partenaire commercial 

dans les Amériques. La Suisse est également 

le cinquième plus grand investisseur au 

Canada, créant notamment plus de 63’000 

emplois.

Toutefois, les opportunités 

d’investissement et de commerce ne sont 

pas la seule priorité dans nos relations 

avec le Canada. L’économie du savoir est 

également un moteur pour l’économie de 

nos deux pays. La « matière grise » est 

un produit d’exportation très recherché et 

l’innovation est une ressource durable. En 

parlant d’innovation, la Suisse fait d’ailleurs 

fi gure de leader, occupant pour la quatrième 

année consécutive la première place du 

Cornell University/INSEAD/WIPO Global 

Innovation Index.

L’éducation, la recherche et l’innovation 

sont ainsi devenus les principaux atouts 

économiques de la Suisse. Ses très hauts 

standards en matière d’éducation publique, 

ainsi que son système dual de formation pro-

fessionnelle fondé sur un solide partenariat 

public-privé et combinant de manière unique 

une approche théorique et l’expérience 

pratique des métiers professionnels, sont 

reconnus internationalement. Avec un taux 

de chômage des jeunes considéré comme 

très bas, la Suisse représente un exemple de 

Who will provide the healthcare that our ageing populations need, and the quality of life they expect? 
You know the issues better than the back of your own, elegantly ageing hand. And so do we. For example, right now in 
the US we’re working with clients to combine their expert market knowledge with our risk assessment capabilities. The 
result? Aff ordable private insurance that will not only provide retirees with comprehensive medical cover for the rest of 
their lives – but peace of mind for everyone concerned. Especially him. We’re smarter together.

www.swissre.com/info2

Your
in-depth

knowledge

Our
risk 

assessment

His
quality of life
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réussite qu’elle souhaite encourager au-delà 

de ses frontières.

Aussi, je ne peux que féliciter le Conseil 

de rédaction d’Info Suisse pour l’initiative 

de ce numéro consacré aux thèmes de 

l’éducation et de la formation en Suisse et 

au Canada, et vous affi rmer mon soutien 

dans les démarches de promotion et 

d’encouragement du dialogue sur ces insti-

tutions si chères aux Suisses.

En vous souhaitant une bonne lecture.

Beat Nobs,
Ambassadeur de Suisse au Canada ■

DISCOVER THE ART OF 
HOSPITALITY IN SWITZERLAND
Switzerland is known for quality and excel-

lence. Being considered the birthplace of 

hospitality, Switzerland’s hotel management 

schools are amongst the most prestigious in 

the world. Students are taught the skills that 

are sought by employers around the globe to 

ensure a successful career in the hospitality 

business, one of the world’s fastest growing 

industries.

The Swiss Education Group (SEG) is 

Switzerland’s largest network of English-

speaking hotel management schools. Over 

6300 students from all around the world are 

welcomed every year. On seven stunning 

campuses across the country, SEG offers a 

wide range of undergraduate and postgrad-

uate programs in hospitality management 

including:

• Hotel Management

• International Business

• Tourism

• Resort and Spa Management

• Design

• Culinary Arts

• Catering

• Events Management

• Finance 

• Marketing 

• Human Resources

Originally from Montreal, Valérie Des 

Rosiers decided some time ago to travel to 

Switzerland and get her Bachelor of Business 

Administration in Hospitality Management 

at HIM, Hotel Institute Montreux. 

“I have always loved having people over 

at home. The well being of my guests has 

always been important to me and I paid 

a lot of attention to detail. After studying 

sports medicine for a year, I fi gured out that 

hospitality management suited my aspira-

tions much better as it provides the perfect 

balance between business management 

theory and the use of my personal skills 

such as creativity.”

Staying true to the traditions of Swiss 

hospitality management, all programs of 

the Swiss Education Group combine aca-

demic learning with practical experience 

and are designed to meet the needs of the 

hospitality industry. Over 180 recruiters from 

hospitality companies around the world 

travel to Switzerland twice a year to attend 

the International Recruitment Forum where 

they hire SEG students for internships and 

management training positions. With the 

excellent reputation of its schools, the Swiss 

Education Group enjoys valuable partnership 

with many of the world’s leading companies 

in the hospitality fi eld.

Valérie did her fi rst internship at the 

Fairmont Le Montreux Palace as a Chef de 

Rang: “It was a great opportunity to enter 

an international AND Canadian hotel chain. 

During those six months I developed a 

strong confi dence in myself in terms of 

leadership and made a number of valuable 

contacts.” Her second internship was as 

an event coordinator at Le Royal Monceau 

Raffl es Paris where both her leadership and 

organizational skills were brought to another 

level. “Now I feel ready to confront pretty 

much any situation with a rational attitude.”

The expertise that students gain during 

their internships certainly affects their future 

career in a positive way and increases their 

chances on the job market. In terms of aca-

demics, SEG member schools are subject to 

a stringent quality assurance which ensures 

students receive the renowned high-level 

of Swiss education. In collaboration with 

prestigious university partners from England 

and the United States, they are able to 

offer double degrees continuously reach-

ing for excellence in training tomorrow’s 

leaders. “The fact that HIM is partnered with 

Northwood University gives a major advan-

tage to those who wish to pursue a career in 

North America.”

Since the establishment of its fi rst hotel 

school, SEG has grown to become a world 

leading hospitality education network and 

has set new standards in the hospitality 

industry. Introducing the iPad as a learn-

ing device to all students and lecturers set 

the most recent milestone. The use of this 

modern technology opens up new perspec-

tives and adds a new dimension of interac-

tivity to the learning experience.

If Valérie was to give advice to students 

who consider studying hospitality manage-

ment, it would be the following: “Hospitality 

is a very broad fi eld. You don’t necessarily 

Educat ion and Training / Éducat ion et  formation
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need to know what exactly you want to 

do before entering a hospitality school, as 

opposed to a law school for example. A lot of 

people I have met fi gured it out while doing 

the program; the diploma opens many doors 

to opportunities in various fi elds. There are 

two fundamental things you need in hospi-

tality that no school can teach; you must be 

an open-minded and friendly person. If that 

is what you are, I suggest you dive in.”

In 2014 the Swiss Education Group has 

opened an offi ce in Montreal to better assist 

students living in North America with the 

application process and to widely promote 

the programs throughout the continent. 

With more than 120 nationalities, broad 

cultural diversity is certainly one of the main 

assets SEG has to offer along with the excel-

lent quality of education, the large variety 

of tailor-made programs, the inspiring 

learning environment and the International 

Recruitment Forum which is designed to 

help student achieve their career aspirations.

Ms Nadine Hoehener, Regional Manager North 
America – SEG North America Offi ce – Montréal – 
www.swisseducation.com  ■

VINS SUISSES : UNE 
RECONNAISSANCE 
INTERNATIONALE NAISSANTE
En février prochain la Suisse sera le pays à 

l’honneur de Montréal en Lumière 2015. 

Belle occasion pour les amateurs de décou-

vrir des vins primés peu connus mais dont la 

qualité est de plus en plus estimée par les 

connaisseurs de tous pays.

Depuis quelques années, les vins suisses 

s’illustrent régulièrement dans les concours 

internationaux de dégustation les plus pres-

tigieux et sont commentés avec éloges par 

des revues prestigieuses étrangères, telles 

que « Decanter » ou « The Wine Advocate » 

de Robert Parker. L’effet de surprise des 

premières médailles passé, les experts 

s’accordent maintenant à reconnaître qu’il y 

a en Suisse des vins de très haute qualité 

exprimant un terroir et un climat spécifi ques. 

Certes, le nouvel encadrement législatif mis 

en place il y a une vingtaine d’années incite 

les producteurs d’aujourd’hui à rechercher 

la qualité au détriment de la production de 

masse. Il est vrai aussi que dans les années 

80 on a assisté à l’avènement d’une nouvelle 

génération de vignerons-encaveurs passion-

nés, recherchant avec volonté à s’illustrer 

par la qualité et l’authenticité de leurs vins. 

Il est également vrai que l’approche des 

consommateurs a évolué. La consommation 

quotidienne de vins légers et anonymes a 

fait place à la recherche de vins de haute 

expression partagés entre amis. Le vin n’est 

plus un aliment, il est devenu un symbole de 

culture que l’on partage durant de précieux 

moments de convivialité. Mais ces change-

ments de cadre ne suffi sent pas à eux seuls 

à expliquer l’intérêt que les vins suisses 

suscitent auprès des connaisseurs. 

CHANGINS : UN LIEU DE FORMATION 
UNIQUE 
Unique Centre de formation professionnelle 

et académique de la vigne et du vin en 

Suisse, l’institution qui s’appelle aujourd’hui 

« CHANGINS » a vu le jour en 1948. Ce fut la 

volonté des cantons francophones, de Berne 

et du Tessin de mettre sur pied une forma-
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tion supérieure en viticulture, œnologie et 

arboriculture. 

Après les débuts à Montagibert, au nord 

de Lausanne, l’école a déménagé à Changins 

en 1975, sur le site même de la station de 

recherches agronomiques (Agroscope) à 

laquelle elle a toujours été étroitement liée.

THÉORIE ET PRATIQUE, DU CEP DE VIGNE 
À LA TABLE
Si les métiers de viticulteur et d’arboriculteur 

sont assez connus, celui d’œnologue est plus 

mystérieux. En résumé, l’œnologue a pour 

tâche d’élaborer des vins de la meilleure 

qualité possible dans le respect des pro-

cessus biologiques naturels et en mettant 

en valeur, au mieux, les raisins mis à sa 

disposition. 

L’Ecole de CHANGINS a toujours mis 

l’accent sur l’absolue nécessité pour 

l’œnologue d’avoir des compétences 

très solides en viticulture. Les plans 

d’enseignement sont conçus dans ce sens. 

Toutes les formations incluent les applica-

tions pratiques des connaissances transmises 

par des professeurs hautement qualifi és. 

Une cave expérimentale et de démonstra-

tion à la pointe de la technologie, ainsi qu’un 

vignoble où de nombreux cépages sont cul-

tivés, constituent des outils d’enseignement, 

de pratique et de recherche d’une valeur 

inestimable. Les élèves acquièrent une for-

mation solide recouvrant toutes les facettes 

de la profession. Pas étonnant donc, que 

CHANGINS accueille depuis quelques années 

dans sa Haute Ecole toujours plus d’élèves 

de l’étranger. CHANGINS dispose aujourd’hui 

de trois écoles : 

• La Haute Ecole Spécialisée HES qui 

dispense le Bachelor of Sciences HES-SO 

en œnologie et le Master of Science 

in Life Sciences HES-SO orientation 

viticulture et œnologie. 

• Une école supérieure ES qui forme les 

technicien(ne)s vitivinicoles. 

• Depuis 1999, l’Ecole du Vin s’adresse 

aux amateurs et aux professionnels 

et offre des formations couvrant les 

différentes facettes liées au vin. Depuis 

septembre 2014, elle dispense les cours 

de préparation aux examens du tout 

nouveau brevet fédéral de sommelier 

qu’elle a aidé à mettre sur pied. 

Cette notoriété grandissante des vins 

suisses suscite de plus en plus d’intérêt 

auprès des amateurs de vins du monde 

entier. La curiosité est d’autant plus grande 

qu’à peine 1% des vins suisses sont expor-

tés. Mais il ne fait aucun doute qu’avec cette 

reconnaissance croissante au fi l des ans, les 

vins suisses vont trouver leur place sur de 

très nombreux marchés. 

MEL 2015 est l’occasion de découvrir des 

trésors cachés produits par les Domaines 

Rouvinez, Philippe Varone, Charles Bonvin 

1858, Provins Valais, Les caves St. Pierre, 

Badoux, Les caves de La Côte – Uvavins, le 

Domaine de Montmollin et de rencontrer 

quelques-uns de ces pionniers de la viticul-

ture suisse. Avec la venue de Paolo Basso, ce 

Suisse reconnu par ses pairs comme étant 

le meilleur sommelier du monde, nos vins 

ont tout pour être mis en lumière lors de ce 

prestigieux festival montréalais.

Plus d’infos sur www.changins.ch

www.badoux-vins.ch
www.bonvin1858.ch
www.domainedemontmollin.ch
www.saintpierre.ch
www.rouvinez.com
www.uvavins.com
www.varone.ch

www.montrealenlumiere.com  ■

COMING OF AGE IN 
SWITZERLAND
Neuchâtel Junior College is a Canadian 

Independent School located in the French-

speaking town of Neuchâtel, Switzerland. 

Each year, a small group of English-speaking 

students, primarily from across Canada, step 

outside of their comfort zones to spend their 

Grade 12 or Gap year in Europe. It is the only 

school of its kind in the world.

Monday to Friday, students study Ontario 

Grade 12 and Advanced Placement (AP) 

curriculum in English, while living in a 

French-speaking town and boarding in local 

Swiss family homes. They live as Europeans 

do in one of the safest, most organized and 

idyllic countries on the planet. On the week-

Educat ion and Training / Éducat ion et  formation
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ends, being only four hours away by train 

from Milan, Munich and Paris enables NJC 

students to explore the great destinations 

of Europe while learning about the past, the 

present and themselves.

In choosing to go to NJC, students are 

forced to break out of their current bubbles. 

They leave all aspects of their current lives 

behind to step out into the world—not for 

a long vacation—but to try out a new way 

of living. It is through the stripping away 

of the infl uences of home (peers, family, 

familiar teachers, routine social events, the 

predictability of life in general) that they 

are able to understand and reveal who they 

truly are, what they appreciate, what they 

don’t, and what they want out of life. The 

cliché exists for a reason—it is true that you 

have to go away to fi nd out who you really 

are. We cannot lead ourselves until we know 

who we are. We cannot know who we are 

until we give ourselves space to discover 

ourselves or until our values, ideals, goals, 

aspirations are tested and solidifi ed. 

It is also outside of one’s comfort zone 

that one learns to adapt, to be more con-

fi dent and independent. Recent studies by 
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Professors Maddux and Galinsky (2009) 

have even confi rmed scientifi cally what NJC 

has witnessed year after year: that it is by 

living within a new culture, not just visiting 

it, that contributes to increased creativity 

and innovation in individuals.

For nearly 60 years, not only have NJC 

students gained admission to the fi nest 

universities; they have also evolved into 

self-assured, confi dent, independent, 

leadership-able people who are not afraid 

to live their lives in extraordinary ways. They 

seek out new opportunities to live, study 

and work abroad for the rest of their lives, 

amplifying their opportunities exponentially 

over a lifetime.

Every September, teenagers from 

across Canada choose to step outside of 

their comfort zones at NJC. While studying 

Canadian Grade 12 and AP curriculum from 

their new home in Switzerland, they explore 

a dozen countries, debate in the Model 

UN, pause in Flanders Fields, network at 

the Canada-Swiss Chamber of Commerce, 

ski the Alps, cycle through vineyards and 

play hockey at the base of the Matterhorn. 

Academic preparedness, international 

exposure and guidance expertise lead to 

acceptances from the fi nest universities 

across Canada and abroad. New indepen-

dence within a small school community 

enables them to understand who they are 

and realize how their passions and talents 

will one day contribute on a global scale.

“Although life can be easy when you 

live in a bubble, easy is not what makes life 

interesting. Easy does not make change. It is 

your life, and you have to do what you want 

with it. NJC gave me not only the confi dence 

to acknowledge it, but the power and moti-

vation to do something about it.”

– Sara Szot, Class of 2014 

“The computers and iPhones are always 

going to be there. They are always going to 

be sitting on our desks and in our pockets. 

Right now, however, the snow is melting, 

the sun is going down, the weather is 

getting colder, it’s getting darker, we’re 

getting older, we are changing…The most 

important thing this year has taught me is 

to get out into the world because it’s a big 

place and missing even just a little bit of it 

would be terrible.”

– Charlie Cornish NJC ’14

“Life begins at the end of your comfort 

zone”

– Neale Donald Walsch

Brenda Neil, Class of 1990 
Director of Admission

Research annotation:Cultural Borders and 
Mental Barriers: The Relationship Between 
Living Abroad and Creativity. William W. 
Maddux (INSEAD) and Adam D. Galinsky 
(Northwestern University), Journal of 
Personality and Social Psychology, 2009. ■

DUAL EDUCATION – A SWISS 
SUCCESS MODEL
In the current Canadian discussion about 

skills shortage or mismatch, increasing 

attention is being paid to the Swiss system 

of dual-trackformation in vocational and 

professional education and training (VPET). 

In September of 2014, about 500 delegates 

from almost 70 countries attended the 

fi rst international congress in Switzerland 

dedicated to this topic. In May of 2014, the 

Canadian Minister for Employment and Social 

Development,Jason Kenney, visited Federal 

Councillor Johann Schneider-Ammann in 

Bern in order to learn more about the ben-

efi ts of the dual-track training. The visit has 

left its marks, as Minister Kenney referred in 

his following speeches to the Swiss example 

and how Canada could learn from it. What 

makes the Swiss dual education system 

so successful? What is its contribution to 

Switzerland’s status as the world’s leading 

innovator for four years in a row?

The Swiss dual education system enables 

young people to enter the labour market 

and ensures that there are enough quali-

fi ed workers and managers in the future. 

The Vocational Education and Training (VET) 

and Professional Education and Training 

(PET) sectors are closely correlated with the 

labour market and are an integral part of the 

education system. This correlation explains 

why Switzerland has one of the lowest 

youth unemployment rates. There are about 

250 programs in place, which combine part-

time classroom instruction at a cantonal 

school with a part-time apprenticeship at a 

host company. Most programmes are three 

to four years long and lead to a Federal 

Diploma. The apprentices, who normally 

start at the age of 16, profi t from clearly 

defi ned curricula and national qualifi cation 

procedures. This, in turn, allows for perme-

ability into Universities of Applied Sciences 

or other academic streams.

For professionals with several years of 

experience, the system of professional edu-

cation and training provides learners with 
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specifi c qualifi cations and prepares them 

for highly technical and managerial posi-

tions. The key partners in the dual education 

system are the Confederation, the cantons 

and the professional organizations. They are 

committed to the highest possible standards. 

The Confederation is focused on strategic 

management and development. It deals 

with quality assurance, regulation and train-

ing programmes’ recognition, comparability 

of courses throughout Switzerland as well as 

the promotion of innovation. 

The cantons are responsible for imple-

menting the dual education at the cantonal 

level. They supervise apprenticeships, VET 

schools and PET colleges. They also provide 

career guidance services, issue permits 

authorizing host companies to take on 

apprentices, and provide training to trainers 

in host companies. 

The professional organizations are estab-

lishing the training content of dual-track 

education programmes, national qualifi ca-

tion procedures and examinations stan-

dards. They create apprenticeship positions, 

develop new training courses, and organise 

industry courses. The trade associations 

determine the training content and national 

qualifi cation framework in conjunction with 

social partners and VPET providers. It is a 

trademark and strength of the dual-track 

education system in Switzerland that it is so 

closely correlated with the labour market. 

That said, the involvement of companies in 

professional training is voluntary. However, 

the awareness is very clear, that it pays 

to offer apprenticeships and traineeships 

within a successful company.

As Stefan Wolter, an economics profes-

sor at the University of Bernand chair of 

the group of national experts on vocational 

education and training of the OECD, dem-

onstrated, the pay-off is quite tangible. A 

three-year apprenticeship would cost about 

Ð72’000 with a benefi t of about Ð79’000, for 

a four-year apprenticeship these numbers 

are Ð96’000 in cost and Ð103’000 in benefi t. 

But money alone does not do all the talking. 

A company-based education provides a 

variety of benefi ts: for example, students 

get access to cutting-edge technology at low 

cost; advanced technology is used in fi rms 

long before it becomes available in schools; 

expensive machines and tools are affordable 

in fi rms because they are primarily used in 

production and not solely purchased for 

training; and the dilemma of fi rm specifi c 

technology and homogenous training 

outcomes can be solved via inter-industry 

courses.

Can the Swiss model be transplanted, 

mutatis mutandi, to Canada? Not quite: 

The cost-benefi t ratio depends on national 

features like wage structures, labour market 

regulations, the education system, etc. 

Therefore, the validity for Swiss results in 

Canada would still have to be tested against 

hard data. However, various lessons, such 

as the functioning federalist support and 

control mechanism, or the strong involve-

ment in training of youth might be a useful 

example for Canadian companies to adopt. 

The Embassy of Switzerland just recently 

shared insights from the above-mentioned 

congress with key stakeholders in Ottawa 

and hopes to further the exchanges with 

all interested groups, especially with the 

industry. For, as an Ottawa Citizen article 

mentioned last week, it is a particular 

duty of Canadian industry to encourage the 

training of its workforce and to increase its 

share in education and training. The Swiss 

dual-track model certainly could serve as a 

strong example, as the WorldSkills competi-

tions demonstrate each year a strong Swiss 

showing and attest to the quality of its dual-

track programmes.

Mr. Urs Obrist - Science, Research and Education 
Offi cer, Embassy of Switzerland, Ottawa.

www.eda.admin.ch/canada ■

UN CHAPITRE ALUMNIL 
À MONTRÉAL

La fi n des études est une étape importante 

dans la vie d’une personne. C’est à ce 

moment précis que les jeunes diplômés 

sont généralement submergés par des 

émotions fortes et contradictoires telles 

que l’excitation et l’appréhension. Tous 

doivent faire face à l’éloignement d’amis qui 

décident de partir vers des horizons profes-

sionnels différents, la peur de l’inconnu, le 

manque de confi ance en soi, le changement 

de mode de vie....mais aussi le soulagement 

et la fi erté de la réussite suite à l’obtention 

du fameux diplôme.

Après avoir obtenu un premier travail, les 

jeunes gradués se heurtent souvent à une 

problématique de taille: 

Comment conserver les liens établis 

durant le cursus universitaire et continuer 

à développer son réseau professionnel 

dans la durée?

En novembre 2011, la Direction de 

l’Université de Lausanne (UNIL) a crée le 

Bureau des alumni dont la mission est de 

favoriser la mise en réseau personnelle, 

académique et professionnelle des gradués, 

ainsi que les rencontres et les échanges pro-

fessionnels. Pour cela, ce bureau développe 

des synergies avec les facultés (L’Université 

de Lausanne comporte 7 facultés distinctes), 

les chapitres d’alumni présents en Suisse 

et à l’international, les services internes 
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de l’UNIL et des représentants du monde 

professionnel.

Le Bureau des alumni offre un large 

éventail de services à ses membres, essen-

tiellement par le biais d’un portail web. Ce 

système informatique spécialement conçu 

pour animer la Communauté ALUMNIL 

est devenu le moyen de communication 

privilégié pour maintenir les liens entre les 

alumni et l’UNIL. Ce réseau, dont bénéfi cient 

gratuitement tous les diplômés, donne 

accès à un annuaire, à des offres d’emploi, 

à des rencontres de réseautage en Suisse 

romande et à l’international ainsi qu’à des 

articles présentant les activités de l’UNIL et 

des chapitres internationaux. 

L’appartenance à la communauté des 

anciens étudiants et étudiantes de l’UNIL et 

l’accès au portail sont offerts gratuitement. 

Il suffi t d’en faire la demande sur le site du 

réseau ALUMNIL et rejoindre ainsi une com-

munauté qui compte déjà plus de 23000 

personnes.

Cependant, nombreux sont les diplômés 

qui décident de tenter l’aventure profes-

sionnelle internationale afi n d’acquérir une 

expérience plus riche. À l’étranger, le fait 

d’être un ancien étudiant de l’UNIL constitue 

à lui seul un point commun rassembleur. 

Aujourd’hui, ce ne sont pas moins de 6 

antennes ALUMNIL internationales (Boston, 

Montréal, Shanghai, Beijing, San Francisco, 

Tokyo) qui servent de point de contact entre 

l’Université de Lausanne et sa communauté 

de diplômés vivant à l’étranger. Toutes ces 

Educat ion and Training / Éducat ion et  formation

Insurance is underwritten by insurance company subsidiaries within the Zurich Financial Services Group including, in Canada, Zurich Insurance Company Ltd. Insurance product obligations are the sole responsibility of each issuing insurance company. For example, only the assets of 
Zurich Canada (and no other assets of the Zurich Financial Services Group) are available to meet its obligations for the performance of its products. For more complete financial information, audited annual statements of the Group and information on the ratings of the underwriting 

companies of Zurich in North America, access www.zurichcanada.com. Zurich® is a registered trademark of Zurich Insurance Company Ltd.

“ We make communication work seamlessly 
across six continents. Zurich does the same 
with our insurance.”

Polycom, a global leader in telepresence solutions, needed a financially strong 

carrier that could make complex insurance coverage easier. Zurich provided 

a custom solution that’s as simple as it is seamless, integrating property with 

liability coverage all under one policy. It’s an example of how Zurich delivers the 

help businesses need when it matters most. Watch the video to learn more. 

www.zurichcanada.com/stories

A single property insurance solution designed to help reduce coverage gaps and overlaps.

Andrew M. Miller, President & CEO
Polycom, Inc.

M. Alexandre Haarman, Mme Myriam Troesch, M. Renaud Margairaz 
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antennes sont gérées par des ambassa-

deurs-bénévoles qui reçoivent le soutien du 

Bureau des alumni pour l’organisation de 

leurs évènements.

Créé en novembre 2013, le chapitre 

ALUMNIL Montréal donne la possibilité à 

ses membres de se retrouver, échanger, 

réseauter et passer de bons moments lors 

d’évènements conviviaux. Il permet égale-

ment à de nouveaux arrivants de faciliter 

leur intégration et d’agrandir rapidement la 

taille de leur réseau.

Le comité est composé de trois personnes 

aux parcours différents:

– Renaud Margairaz 

Détenteur d’une maîtrise en manage-

ment de HEC Lausanne, Renaud a réalisé 

son cursus universitaire entre la Suisse, le 

Canada (HEC Montréal) et le Mexique (Tec de 

Monterrey). Au sein de swissnex Singapour, 

il a par la suite agit comme représent-

ant de HEC Lausanne et a ainsi contribué 

à l’expansion de sa notoriété en Asie du 

Sud-Est. Actuellement directeur des ser-

vices conseil chez f.&co, cabinet de conseil 

en stratégie, Renaud préside le Club HEC 

Lausanne à Montréal dont il est le fondateur 

et a récemment repris les rennes du comité 

ALUMNIL de Montréal.

– Myriam Troesch

Après avoir effectué son baccalauréat et 

sa maîtrise à l’Université de Lausanne 

en biologie,elle a continué ses études à 

Montréal et a obtenu son Ph. D. en micro-

biologie et immunologie à l’Université de 

Montréal. Elle a ensuite travaillé durant 

4 ans dans une compagnie de recherche 

contractuelle, Charles River Laboratories. Elle 

est maintenant engagée depuis 3 ans en 

tant que conseillère scientifi que à l’Institut 

national de santé publique du Québec, dans 

l’unité de surveillance, prévention et con-

trôle des maladies infectieuses.

– Alexandre Haarman

Après avoir obtenu un baccalauréat de 

HEC Lausanne en économie politique, 

avec une année d’échange à l’Université 

d’Amsterdam, Alexandre est parti à 

Montréal effectuer une maîtrise en écono-

mie appliquée à HEC Montréal. À la suite de 

ses études, Alexandre a travaillé pendant 

2 ans pour le Centre sur la productivité et 

prospérité du Québec, en tant que cher-

cheur. Ses travaux ont principalement porté 

sur les investissements en infrastructure de 

transport au Québec. En 2012, il a rejoint 

l’équipe de programmation du Forum 

Économique International des Amériques 

(FÉIA), 3eforum économique mondial après 

Davos et St-Petersburg. Alexandre est 

aujourd’hui directeur de la programmation 

et du contenu du Forum.

Le chapitre ALUMNIL Montréal est con-

stitué de plus d’une centaine de membres 

au Québec, représentant des diplômés 

de divers secteurs, des anciens étudiants 

québécois ayant effectué un échange à 

Lausanne et des étudiants de l’UNIL actuel-

lement en échange à Montréal.

Les activités qui ont été organisées 

jusqu’à présent ont permis à cette commu-

nauté d’échanger, de faciliter les rencontres 

LAWYERS – AVOCATS – RECHTSANWÄLTE

For over 50 years, many of Europe’s largest 

corporate groups, as well as numerous small and 

medium-size companies, have counted on Lette 

to provide them with practical, sophisticated 

and cost-effective legal advice in Canada.

WWW.LETTE.CA

TORONTO – LETTE LLP    MONTRÉAL – LETTE & ASSOCIÉS S.E.N.C.R.L.    PARIS – LETTE ALÉRION    MUNICH – LETTE & KNORR

CONTACT 

BERNARD LETTE
BLETTE@LETTE.CA
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ainsi que de faciliter l’arrivée des expatriés 

Suisses au Canada.

Le 26 juin dernier, le comité a ainsi profi té 

de la venue du professeur Yves Pigneur de 

la faculté des HEC Lausanne, pour organiser 

une conférence sur le thème « repenser les 

modèles d’affaires ». Afi n d’offrir une réelle 

valeur ajoutée aux diplômés, les membres 

du comité ALUMNIL Montréal cherchent ainsi 

à offrir des moments de convivialité qui 

allient réseautage et contenu de qualité issu 

de l’expertise suisse. 

Au travers de différentes activités 

organisées à Montréal (5 à 7 thématiques, 

conférences, accueil de nouveaux arriv-

ants etc.) L’UNIL consolide le sentiment 

d’appartenance des anciens diplômés et 

renforce la qualité de son réseau interna-

tional. L’année 2015 s’annonce riche pour les 

alumni de Montréal : évènements spéciaux, 

délégation de professeurs, rendez-vous 

réseautage et bien d’autres surprises les 

attendent. De quoi favoriser les nouvelles 

connexions et le partage de moments 

uniques entre diplômés helvètes !

renaud.margairaz@gmail.com

https://www.linkedin.com/groups/Club-HEC
-Lausanne-Montr%C3%A9al-8115620/about ■

UNEMPLOYMENT IN CANADA 
AND IN SWITZERLAND
by Kurt Schläpfer, 

Switzerland

Canada and Switzerland 

rank among the countries 

with the highest quality 

of life. This is confi rmed 

by the OECD Better Life 

Index where Canada and Switzerland rank No. 5 

and No. 6. Yet, one indicator characterizing the 

well-being of a country is distinctly different in 

the two countries, i.e. the unemployment rate. 

UNEMPLOYMENT – A QUESTION 
OF DEFINITION
According to the International Labour 

Organization (ILO) and the OECD the term 

“unemployed” refers to people who have 

looked for employment in the last four 

weeks and are available to start working, 

plus those who are waiting to start working 

in a job already obtained. However, this 

offi cial defi nition is not very accurate for 

several reasons: A person who loses a full-

time job and has now a paid job for one 

hour per week is classifi ed as employed. 

An employed person who simply looks for a 

new job is classifi ed as unemployed. People 

who have lost their job but do not make an 

effort to fi nd a new job are not considered 

unemployed. And many people (especially 

    Bringing high-quality products to the world. 
It’s a Swiss tradition.
There’s comfort in high-quality products. We should know. We export them. As the 
airline of Switzerland, we translate high quality into comfort on every  ight by o  ering 
service and hospitality you can count on. For daily  ights from Montreal to Zurich, 
with connections to over 70 worldwide destinations, contact your travel agent or visit 
us on swiss.com
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women) refer to themselves as “unem-

ployed”, but they are simply not working. 

The unemployment rate is defi ned as the 

number of unemployed persons in percent 

of the labour force, i.e. the number of 

unemployed plus the number of employed 

people. As it is not always clear who is part 

of the labour force, this is another source of 

inaccuracy in the unemployment statistics. 

CANADA
In Canada, the number of unemployed 

people is collected through household 

surveys carried out monthly by Statistics 

Canada. The lowest unemployment rate in 

Canadian history was posted in 1947 with 

just 2.2%. The highest unemployment rate 

in Canada’s history was in December of 1982 

with a monthly peak value of 13.1%. The 

current Canadian unemployment rate fl uctu-

ates around 7%. Many observers of Canada’s 

job market see the stagnant unemployment 

rate in the quality of jobs being created in 

recent years. A 2013 report from CIBC found 

that employment quality in Canada has 

been on a long-term decline. Canada has 

the third-highest proportion of low-paying 

jobs among the world’s wealthy countries, 

according to investment bank Morgan 

Stanley. On average, about 16% of jobs in 

the 35 advanced economies of the OECD are 

considered low-paying, but in Canada that 

number is around 22%. The analysts defi ne 

a low-paying job as one that pays less than 

two-thirds of the median wage, which in 

Canada is currently CAD 27,600.

The number of job vacancies has a direct 

impact on the unemployment rate. Canada 

has 14.7 vacant jobs per 100 unemployed 

people, but in Switzerland this number 

is 36.8. Prospects for more jobs in the 

immediate future do not look encouraging. 

A Canadian economist says that he does 

anticipate some minor improvements going 

forward, but Canadians should not expect a 

“jobs windfall”.

Another potential factor leading to 

unemployment is the tax on labour income, 

because higher taxes make employment less 

attractive. This is confi rmed by recent studies 

of the relation between unemployment and 

taxation. The tax burden for a one-income 

couple with two children is currently 18.7%, 

in Switzerland only 9.5%.

SWITZERLAND
In Switzerland, two unemployment statistics 

are published. The State Secretariat for 

Economic Affairs (SECO) publishes monthly 

fi gures for unemployment. However, these 

statistics only cover persons who are reg-

istered as unemployed with the Regional 

Employment Offi ces (RAV). But many 

unemployed persons are – for a variety of 

reasons – not in the fi les of a RAV offi ce. 

This applies particularly to long-term unem-

ployed people who are no longer entitled to 

unemployment benefi ts. Therefore, the SECO 

statistics show a far too favourable picture 

of the unemployment rate compared with 

statistics in other countries,. The second 

statistics in Switzerland are based on the 

ILO defi nition and are published quarterly 

by the Federal Statistical Offi ce. The data 

is collected from approximately 130,000 

telephone interviews. 

For a number of years unemployment 

was hardly an issue in Switzerland. One 

Quote of the Month

There is nothing enlightened about 

shrinking so that other people won’t feel 

insecure around you. We are all meant 

to shine, as children do.

Marianne Williamson
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reason might be that Switzerland had many 

foreign workers with short-term permits, 

which could be revoked when economic 

times were bad. Furthermore, unemployed 

cross-border commuters (6.7% of the Swiss 

work force) did not appear in the unemploy-

ment statistics before the Swiss unemploy-

ment insurance was introduced (1977). 

Moreover, Switzerland had no problematic 

industries, such as mining, where small 

changes in demand often have a dramatic 

impact on the unemployment rate. However, 

during the economic recession of the 1990s, 

the number of jobless rose distinctly, reach-

ing a record level of 5.7% in February 1997. 

An upturn in the economy at the end of 

the 1990s caused the unemployment rate 

to fall. Since 2003 it fl uctuates around 4%. 

A seasonal increase always occurs, when 

the construction sector shuts down for part 

of the winter. The unemployment rate in 

the European Union (Switzerland is not a 

member), is currently higher than 10%. 

A possible reason which prevents the 

unemployment rate in Switzerland from 

falling further is the attractiveness of unem-

ployment benefi ts paid by the unemploy-

ment insurance. If you become involuntarily 

unemployed, you are entitled to 70% of 

your last income, and this up to a maximum 

amount of CHF 1,694 per week (in Canada 

only CAD 514 per week). A maximum of 74 

weekly allowances can be paid. A person 

over 55 years is entitled to 105 weekly 

allowances. In Canada unemployment 

benefi ts are only paid out for a maximum 

of 45 weeks.  ■

ARE YOU A COMPLETE 
EXECUTIVE?
By IMD Professor 

Michael Wade

Sustained leader-

ship involves bal-

ancing mental, 

emotional, and 

physical health. 

Hopefully this recognition marks the fi rst 

step toward developing a new generation 

of complete executives.

How do you defi ne a top-performing 

executive? A person who can make tough 

decisions with incomplete information? A 

leader who can inspire others to superior 

performance? Or perhaps someone who is 

able to clearly articulate a long-term vision? 

Educat ion and Training / Éducat ion et  formation

MIRABAUD Canada Inc. - Olivier Rodriguez / MIRABAUD Gestion Inc. - Yves Erard
1501, avenue McGill College - Bureau 2220 - Montréal (Québec) H3A 3M8 - T +1 514 393-1690 - F +1 514 875-8942
MIRABAUD Canada Inc. est membre de l’Organisme canadien de réglementation du commerce des valeurs mobilières inc. et du Fonds canadien de protection des épargnants.

MIRABAUD ÉLARGIT SON HORIZON, AUTANT 
POUR LA GESTION PRIVÉE QUE L’ASSET MANAGEMENT 
ET L’INTERMÉDIATION.
S’ENGAGER AUTREMENT POUR ALLER PLUS LOIN.
  

www.mirabaud.com

TANT D’HORIZONS À EXPLOR  R
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A top-performing executive is probably all 

these things, and more. 

Regardless of your defi nition, however, 

to make a real difference, an executive 

must be able to maintain performance at 

the highest level over a sustained period of 

time. In today’s 24/7 world, this is not an 

easy feat.

Indeed, executive burnout is an all-too-

frequent news story these days, often under 

dramatic headlines such as “collapse” or 

“stress leave”. Over the past few years, 

tragic cases of executive suicides have also 

rocked the business world. 

Being a top executive nowadays is more 

than a full-time job. It requires total dedi-

cation and commitment in the relentless 

pursuit of organizational performance. The 

information gap between the time an event 

occurs and when a company is required to 

act on it has almost completely disappeared. 

Today’s top executive lives in an always-on 

world, with constant demands for his or her 

attention.

While the situation may be worsening, it 

is not new. We have been talking for years 

about the importance of work/life balance. 

Yet, this term suggests an unrealistic split 

between ‘work’ and ‘life’. For executives, 

work is an integral part of life – there is no 

separation. It is unrealistic to assume that an 

executive can have a healthy ‘life’ to make 

up for stressful and unhealthy ‘work’. The 

key for executives is to optimize and rein-

force their performance in both work and 

non-work pursuits. We refer to this objective 

as becoming a ‘complete executive’.

A complete executive is someone who 

maintains a balance of physical health 

(i.e. a healthy diet and regular exercise), 

emotional health (i.e. enriching experiences 

with family and friends, as well as active 

hobbies), and mental health (i.e. manag-

ing stress and maintaining motivation), 

both inside and outside of work. There is 

strong evidence to support the benefi ts of 

maintaining such a balance. Research by 

Tony Schwartz and Catherine McCarthy from 

The Energy Project showed that employees 

who went through an energy management 

program reported substantially improved 

customer relationships, productivity, and 

personal satisfaction. These fi ndings are in 

line with evidence from other fi rms, includ-

ing Ernst & Young, Sony, and Deutsche Bank, 

showing that executives in good mental, 

physical and emotional shape performed 

better and made superior decisions.

The complete executive balance is not 

easy to achieve. In fact, many companies 

conspire against it. There is a common 

attitude that these ‘softer’ aspects of life are 

an executive’s own personal responsibility 

and should be pursued outside of company 

time. Exercise should be done before or after 

R e stau ra nt,  bar  

et  douces  fo li e s

4 2 6 ,  RUE SA I NT - G A B R I E L

T  5 1 4 . 8 7 8 . 3 5 6 1
M O N TRE A L Q C

A U B E RG E S A I N T- G ABR I E L . C O M

SCHOLARSHIP FUND

OF ONTARIO

The Swiss Canadian  Scholarship 

Fund of Ontario is pleased to offer 

yearly scholarships. It is open to 

members of the SCCC and the 

Swiss Community in Ontario.

To fi nd out more about the 

availability and eligibility  criteria, 

please visit the Ontario Chamber’s 

website at: 

www.swissbiz.ca/scholarship



With the new Swiss Peak Pass you discover 8 of the most fascinating Swiss mountain peaks. 
Available only in combination with a Swiss Pass 4-days or 8-days. Book now on www.raileurope.com

Discover 8 Swiss
mountain peaks.
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work, and active hobbies or long holidays 

are seen as acts of disloyalty.

Business schools are guilty of having 

the same skewed focus toward leadership, 

with a strong focus on the intellectual side 

of business life—on strategy, organizational 

structures, and helping teams reach con-

crete objectives. Programs that specifi cally 

address executives’ mental, physical and 

emotional health are seen as soft and fl uffy 

by comparison.

MAKE THE CHANGE
Legendary Procter & Gamble CEO A.G. Lafl ey 

often talks about the importance of exercise 

and refl ection for executives, and the most 

effective managers know that leadership 

encompasses more than “just” running a 

business. It also involves maximizing your 

motivation and mental strength, or becom-

ing “a super-user of your brain” in the words 

of neuropsychologist Helle Bundgaard. 

Furthermore, it requires taking care of your 

physical health, or “reminding you of the 

fact that you have a body,” as sports psy-

chologist Steven MacGregor puts it. These 

experts and others show executives tips and 

tricks to extract the most benefi t from diet 

and exercise during the rigors of a busy day 

at the offi ce or on the road.

Business leadership also involves boost-

ing your emotional health by fi nding hap-

piness and meaningfulness in the work 

you do. Jørgen VigKnudstorp, the highly 

respected CEO of LEGO, points out that 

executives and companies can stay fresh 

and effective by treating work as a kind of 

“serious play” involving learning, creative 

problem-solving, and fun.

Without doubt, hitting targets and han-

dling commercial pressure are central to 

an executive’s role, and will remain so. But 

there’s a growing recognition that companies 

and business schools have been focusing too 

much on squeezing the life out of execu-

tives, sometimes quite literally. Replacing 

top executives is expensive and disruptive. 

It is in the best interest of smart companies 

to keep their executives fi t and clear-headed 

for a sustained period of time. At IMD, the 

program Orchestrating Winning Performance 

is on track to do just this with daily activities 

focused on physical, mental and emotional 

health. Hopefully this recognition marks the 

fi rst step toward developing a new genera-

tion of complete executives.

Michael Wade is a professor of innovation and 
strategic information management at IMD 
(www.imd.org). Heco-directs Orchestrating 
Winning Performance , IMD’s fl agship program 
for individuals and teams.  ■

Educat ion and Training / Éducat ion et  formation

3450, rue Drummond, Montréal, Québec, Canada
www.appartementleparc.com       514 845-5294

Très vastes 3 ½ et 4 ½  |  Superbe jardin intérieur 
Piscine/Gym  |  Sécurité 24h  |  Stationnements intérieurs

À proximité de : Métro  |  Consulats  |  Universités  |  Hôpitaux

Prestigieux
Votre pied-à-terre 
         au centre-ville !
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AVH OFFERS WORLD-CLASS 
EDUCATION
Alexander von Humboldt German 

International School was founded in 1980 

with the goal of providing a multilingual 

learning environment while satisfying 

both German as well as Quebec education 

requirements. AvH belongs to a worldwide 

network of 140 German schools abroad. With 

approximately 320 students from preschool 

to Grade 12, it is a relatively small institu-

tion. Of the dozens of nations represented in 

the multi-cultural student body, Switzerland 

is also present: 5% of AvH students can 

claim Swiss heritage. AvH also has a Swiss 

parents association, Swiss teachers and even 

a Swiss chef! 

The main teaching language at AvH is 

German, and English and French are promi-

nent from Grade 1 on. “There are many 

ways to prepare children for tomorrow,” 

says principle Thomas Linse. “One of the 

most effective ways is to give them the gift 

of additional languages, along with an inter-

nationally recognized education.” The early 

acquisition of a second or third language 

is known to benefi t children in countless 

ways. Multi¬lingual children can understand 

abstract concepts earlier, and are more 

adept at switching back and forth between 

tasks as required. A child with these abilities 

will have more options and opportunities 

later in life. Students can join AvH as early as 

2½. Over half of the students attending the 

school today had not been exposed to any 

German before arriving at AvH. 

On top of meeting Quebec education stan-

dards to receive their high school diploma 

in Grade 11, students can also choose to 

graduate with the German International 

Abitur in Grade 12. This internationally rec-

ognized diploma enables students to apply 

to universities worldwide. Since the intro-

duction of the Abitur in 2009/10, excellent 

average results have been achieved, ranging 

between 1.8 and 2.2. Graduates have been 

accepted at universities in Canada (such 

as McGill, Concordia and Université de 

Montréal), Germany, England, Australia, 

France and Switzerland. 

The school’s continued growth has 

necessitated several building expansions. 

Recent additions include an outdoors sports 

complex which features a multi-purpose 

court, a full-scale running track, a long jump 

pit and a new swing. The school’s soccer 

Member Prof i le

Portra i t  d’un Membre
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fi eld was also revamped. This new invest-

ment came 3 years after the completion of a 

new indoors gymnasium. The Hagen Sports 

Centre is a state of the art complex with not 

only a much bigger gymnasium but it also 

hosts the classrooms of Grade 9 to 12. 

Despite its international character, AvH 

has a defi nite “neighbourhood school” feel. 

One reason for that is its location in the leafy 

residential borough of Baie D’Urfé, near 

the western tip of the island of Montreal. 

Another important reason is the consider-

able involvement of parents, who work with 

the school to help organize events such as 

the annual Christmas Bazaar. As the largest 

fundraising event for the school, it has grown 

over the years to become a cornerstone 

in the community calendar. Anticipated by 

many visitors, the bazaar is an event not to 

be missed!

With 60 vendors exhibiting under one 

roof, a broad selection of items are on sale 

such as collections of hand-made Christmas 

decorations, wreaths and greeting cards, 

unique jewelry, gourmet foods, pottery, 

knits, hand-painted glass and so much 

more! The Bazaar would not be complete 

without great food. Hungry visitors can also 

enjoy hot meals such as Raclette, draft beer, 

mulled wine, as well as delectable home-

made cakes made by the parents of the 

school. The Bazaar takes place every year on 

the Sunday before the fi rst of advent. 

Another group that is very involved in 

the school’s community is the Association of 

Swiss parents and friends of the Alexander 

von Humboldt School (VSEFA), an unincor-

porated association which was founded 

in January 2011 and currently counts 10 

members. Its members are mainly from the 

Swiss community with children attending 

Alexander von Humboldt School Montreal. 

VSEFA helps raise funds for the school, such 

as the Raclette Bistro during the Christmas 

Bazaar, ensures that AvH maintains a certain 

degree of Swiss affi nity in its curriculum 

and event programs, and encourages the 

Swiss community in Montreal to get actively 

involved in events organized by AvH. Since its 

foundation, the association has managed to 

secure a certain amount of fi nancial commit-

ment from the Swiss Federal Government. 

AvH is very thankful for this support. 

On January 30th, 2015 the school will 

open its doors from 9 a.m. to 12 p.m. Those 

interested in visiting are more than welcome 

to pass by. 

www.avh.montreal.qc.ca ■

IMAGINEZ  
UN GESTIONNAIRE  
DE PATRIMOINE
Imaginez un gestionnaire de patrimoine à la convergence des gestions  

traditionnelle et alternative. 

Imaginez un gestionnaire de patrimoine à la recherche de réelles performances  

et non d’indices à battre.

Imaginez un gestionnaire de patrimoine dont les collaborateurs ont la latitude  

nécessaire pour donner le meilleur d’eux-mêmes. 

Imaginez un gestionnaire de patrimoine capable de diversifier véritablement les risques.

Imaginez un gestionnaire de patrimoine qui façonne l’avenir de la gestion de fortune.

Bienvenue chez Lombard Odier.

Lombard Odier Gestion (Canada) Inc., commandité pour Lombard Odier & Cie (Canada), société en commandite
1000, rue Sherbrooke Ouest · Bureau 2200 · Montréal (Québec) · H3A 3R7 · Canada 
Téléphone 514 847 7748
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DU 19 FÉVRIER AU 1ER MARS 2015, 
LA SUISSE ALLUME MONTRÉAL
Comme les fi dèles lecteurs de ce magazine 

le savent déjà, la Suisse sera cet hiver le pays 

à l’honneur du Festival Montréal en Lumière. 

Avec ses partenaires principaux SWISS 

International Air Lines et Suisse Tourisme, 

le Consulat Général de Suisse à Montréal 

désire profi ter de cette belle opportunité 

pour présenter au public une Suisse diverse, 

multiculturelle, innovante et créative.

Montréal en Lumière est l’un des plus 

importants festivals d’hiver au monde et 

l’un des évènements majeurs de l’année 

montréalaise. Il attire chaque année près 

d’un million de visiteurs. Il s’agit donc d’une 

vitrine de choix pour la Suisse, qui sera 

présente dans tous les volets du festival. 

La « Maison de la Suisse », sur la Place 

des Festivals accueillera petits et grands dans 

une ambiance de chalet contemporain avec 

diverses activités à découvrir. La program-

mation musicale offre elle aussi des sonori-

tés suisses : Stephan Eicher, co-président du 

programme artistique, viendra présenter 

son nouveau spectacle. Avis aux amateurs, 

les places se vendent vite ! La relève 

artistique sera également présente avec 

Bastian Baker, Anna Aaron et Kadebostany, 

à découvrir absolument. Le programme gas-

tronomique n’est pas en reste, et présente 

16 chefs suisses d’exception, dont notre pré-

sident d’honneur, Pierre-André Ayer, qui sera 

d’ailleurs également président des Grandes 

Chamber News

Informations de votre Chambre

B U S I N E S S  A N D  M A N A G E M E N T  C O N S U L T A N T S
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• Accounting services
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Le Consulat Général de Suisse à Montréal 
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Tables de Suisse en 2015 (voir autre article 

dans ce magazine). Les vins suisses seront 

eux aussi en vedette, avec la présence de 

plusieurs producteurs suisses et du meilleur 

sommelier du monde, Paolo Basso, pour 

les faire découvrir. Enfi n, ce sera l’occasion 

de goûter à la fondue exceptionnelle du 

champion du monde in offi ciel de la fondue, 

Raoul Colliard.

Nous nous réjouissons de cette occasion 

unique de présenter les nombreux atouts 

de notre pays et remercions la Chambre 

de Commerce Canado-Suisse du Québec 

ainsi que tous nos autres sponsors pour leur 

précieux soutien.

Suivez-nous sur Facebook (www.

facebook.com/consulatsuissemontreal) ou 

abonnez-vous à notre infolettre pour rester 

informés au sujet de toutes les activités 

suisses au festival. Une édition spéciale de 

notre magazine culturel Horizon sera égale-

ment consacrée à l’évènement. Pour toutes 

les informations générales sur le festival et 

pour acheter des billets de spectacles, visitez 

la page internet de Montréal en lumière 

(www.montrealenlumiere.com).

Le Consulat Général de Suisse à Montréal ■

BUSINESS NEWS

LIFE IS GOOD IN SWITZERLAND
The 2013 fi gures from the Federal Statistical 

Offi ce reveal that Switzerland was among 

the countries with the highest standard of 

living in Europe. Inequality of income distri-

bution in Switzerland was also slightly less 

marked than the European average.

The Federal Statistical Offi ce (FSO) ana-

lyzed income and living conditions for 2013, 

measured by the median equalized dispos-

able income, which is expressed in terms of 

purchase power standard without imputed 

rent, explains an FSO press release. Along 

with Norway and Luxembourg, the general 

standard of living in Switzerland was among 

the highest in Europe, with this income 1.7 

times greater than that of Italy and 1.3 times 

greater than that of Germany.

To calculate distribution of income, the 

total income of the richest 20 per cent 

and that of the poorest 20 per cent were 

expressed as a ratio. In Switzerland, the ratio 

showed that the total income of the richest 

20 per cent was 4.2 times greater than that 

of the poorest 20 per cent, which is slightly 

below the 2013 European average of 5.0.

continued on page 26

     Offrir au monde ce qu’il y a de mieux. 
Une tradition suisse. 
Les produits de haute qualité sont synonymes de confort. Nous sommes bien placés 
pour le savoir. Nous les exportons. En tant que transporteur aérien de la Suisse, nous 
traduisons la haute qualité en confort sur chaque vol, en vous o  rant un service et 
une hospitalité jamais démentis. Pour les vols quotidiens de Montréal à Zurich, et des 
correspondances vers plus de 70 destinations à travers le monde, contactez votre 
agent de voyage ou visitez swiss.com

*

*Notre emblème est notre promesse. 
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SCCC GALA DINNER DANCE ON 
NOVEMBER 15TH, 2014
Under the distinguished patronage of His 

Excellency, Dr. Beat Nobs, Swiss Ambassador 

to Canada and the Bahamas, this year’s gala 

dinner dance was held for the 7th consecu-

tive time at the Omni King Edward Hotel in 

Toronto with over 130 guests in attendance. 

This year’s theme was Viva la Vita, fea-

turing the Canton Grison (Graubünden) with 

its culinary delights. Swiss Executive Chef 

Daniel Schick treated us to an outstanding 

5 course meal including his famous Sweet 

Finale. The theme was underlined by the 

beautiful centerpieces featuring a Capricorn 

(imported form Switzerland!) on a rock, a 

creation of our artistic committee member 

Sonja Evans-Good.

The evening’s musical highlight was 

Shakura with her 6 piece band. Shakura, 

a Swiss-American Blues and Jazz singer, 

has won many awards and nominations, 

and it was clear to the audience why. She 

entertained crowd with her soulful voice and 

enthusiastic personality and kept them on 

the dance fl oor with her funky tunes. 

The Grand Prize was traditionally 

raffl ed off at midnight. SWISS Airlines and 

Switzerland Tourism kindly donated 2 busi-

ness class and 2 fi rst class passes again, 

topped off by a 2 night stay sponsored by 

the Hotel Schweizerhof in Flims, Switzerland. 

In line with the theme, this year’s gift 

bags contained Bündner Nusstorten, which 

is a culinary specialty of the Canton Grison. 

Thank you to our generous and long-time 

sponsor, Lindt & Sprüngli. A big thank 

you also goes to the Consulate General of 

Switzerland in Montreal for sponsoring the 

Swiss red and white wines. A complete list 

of sponsors follows this article. We thank 

every one of them for their generous 

contributions. 

Thanks to everybody who attended our 

Gala Dinner Dance and made this event a 

success again; we hope to see you next year 

again (the date will be announced soon)! 

THE 2014 DINNER DANCE COMMITTEE:
Sonja Evans-Good

Patricia Keller Schläpfer

Marianne Mian-Krenger

Ernst Notz (Chair)

Kathy Utigard

Chamber News

Informations de votre Chambre

Vanity Fair Ballroom decorated with the 26 Swiss canton 
fl ags (upside down)

Sylvie Leduc from SWISS (left) and Evelyn Lafone from 
Switzerland Toursim (right) are handing over the Grand 
Prize to lucky winner Katya Whelan (centre)
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FOR THEIR GENEROUS SUPPORT, 
THE SWISS CANADIAN CHAMBER OF 
COMMERCE THANKS THE FOLLOWING 
SPONSORS:
• Automotion Shade
• ClubLink
• Consulate General of Switzerland 

  in Montréal
• Euromart
• H.U.H. Imports
• Hotel Schweizerhof Flims
• Kuehne+Nagel
• Lette LLP
• Lindt & Sprüngli
• Nacora International Insurance Broker
• Nestlé
• New Wave Travel
• Niagara Helicopter
• Remax
• SWISS International Airlines
• Swissmar
• Swissmaster
• SwissRe
• Switzerland Tourism
• The Omni King Edward Hotel
• Velago Patio Furniture
• Viamede Resort
• Victorinox
• Zurich Insurance

 

 

Head Table (from left to right): Nancy Raitt, corptype; Ernst Notz, SCCC President and Dinner Dance Chair; 
Irene Knöpfel Nobs and Dr. Beat Nobs, Ambassador. Below (from left to right): Ernst Notz, SCCC President and Dinner 
Dance Chair; Shahid Mian, Marianne Mian-Krenger (Board of Directors), Patricia Schläepfer Keller (Executive Assistant), 
and Harry Schläepfer.

WELCOME NEW MEMBERS

SCCC (ONTARIO) INC.
New Corporate Members:

Peter Balzer
Artisan Complete

100 Bentley Street
Markham, ON  L3R 3L2

Tel: 905-475-2860
Email: peter.b@artisancomplete.com

Web: www.artisancomplete.com

New Personal Members:

Lisa Willenegger
Zurich Canada

39 Queens Quay East, Unit 524
Toronto, ON  M5E 0A5

lisa.willenenegger@zurich.com

How to become a member of the SCCC:
Sign up online at 

www.swissbiz.ca/memberships 

or contact our offi ce at sccc@swissbiz.ca or 
416-236-0039
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Travel  News

GET YOUR CHRISTMAS MARKET FIX
Christmas is around the corner. In 

Switzerland, Christmas markets are as much 

a part of the holiday tradition as chocolates, 

cookie baking, and family gatherings. They 

vary in scope from the month-long markets 

in Montreux to weekend events in villages 

like Einsiedeln or Stein am Rhein. Yet all 

share the basics: Christmas ornaments, gifts, 

local specialties, plenty of traditional Swiss 

atmosphere, and snow. Swiss Christmas 

markets are awesome, and each of them 

is totally different. For those who have a 

hard time deciding which one to visit, Swiss 

Moments has the perfect solution – surprises 

included.

MEET SWISS NEW YEAR’S SPIRITS
On New Year’s Eve and on January 13 (“Old 

New Year’s Eve”), strange things are going 

on in the Appenzell region – at least for out-

of-towners. Men dressed up as beautiful, 

ugly and beautifully ugly “Chläuse” make 

their way around the local farms. Upon 

reaching a farm, they form a circle, ring their 

bells in time with each other and perform a 

wordless yodel (a “Zäuerli”). They wish the 

family a happy New Year and are rewarded 

with money before moving on to the next 

farm.

WANT TO PET THE FAMOUS BARRY?
200 years ago, Barry passed away – the 

most famous rescue dog of all times. He is 

a legend up to this day. You can meet the 

celebrated Saint Bernard dog now – in the 

Museum of Natural History in Bern. A new 

exhibition is dedicated to the heroic dog 

from the Great St. Bernard Pass. Discover 

which stories about him are true and which 

are just a myth.

STAY TUNED
Switzerland is safe, clean and everything 

runs like clockwork. That makes it the ideal 

place for meetings. Join our CVB on LinkedIn 

to get news about Switzerland as a meeting 

and incentive destination. ■

BUSINESS NEWS

continued from page 23

SWITZERLAND REGARDED AS ‘BEST 
PLACE FOR EXPATS’
Switzerland is the world’s favourite destina-

tion among expats, followed by Singapore 

and China, a poll on quality of life for bank 

HSBC found.

“Many Switzerland-based expats 

mentioned the better work-life balance, 

availability of outdoor activities and the 

family-centric culture as the reasons they 

enjoy the Swiss lifestyle,” the British bank 

said on Wednesday. The poll questioned 

9,300 people working in various sectors and 

mostly aged between 35 and 54. They were 

asked about their fi nancial situation, such 

as salary, savings and the local economy, as 

well as their quality of life and family issues 

such as education opportunities for children.

Switzerland emerged the winner, with 

a trusted economy, good quality of life and 

comfortable salaries: a quarter of expats said 

they earned more than $200,000 (157,000 

euros) a year. Asia was a strong region 

for salaries, with an average annual expat 

wage of $120,000, compared with a global 

average of $92,000. Singapore “performs 

solidly in all areas accounting for quality of 

life” while offering good economic oppor-

tunities, the survey said. Meanwhile, China 

was a top country for high-earners, with 

one in four of respondents there earning 

more than $300,000 a year, and having 

more disposable income to spend on their 

social lives.

Other top-ranked countries were 

Germany, seen as stable and safe, followed 

by Bahrain, New Zealand, Thailand, Taiwan, 

India and Hong Kong. The lowest-ranked of 

the 34 countries was Egypt, followed by the 

United Kingdom and Brazil. While expats 

said that Britain was easy to integrate into, 

it scored badly as a place to raise children, 

for fi nancial and economic issues and for 

quality of life. ■
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chartered accountants  |  tax advisors

We take the complication out of tax

•  Corporate and Expatriate tax services
•  Full cycle accounting services
•  Business and corporate structure consulting services
•  Managed payroll services
•  Multilingual−English, German, French

trowbridge.ca

Monica Stevens-Wyss 
Manager, Accounting & Business Services
monica.stevens@trowbridge.ca
25 Adelaide St. E., Suite 1400, Toronto, ON M5C 3A1

77 Foster Crescent
Mississauga, Ontario L5R 0K1

ernst.notz@rogers.com

Andrea von Moeller 
Director, Business Development  

Phone: +1-416-907-8012 
Mobile: +1-416-505-1870  

Fax: +1-866-407-0719 
Fax: +1-647-439-0831 

2Market International 
B2-125 The Queensway, #131 
Toronto, Ontario   M8Y 1H6 
Canada

andrea@2marketinternational.com 

The only inspirational newsletter of its kind. First published 

in Switzerland, now in Canada and read worldwide. 

Interested in personal growth? Subscribe at

www.brunogideon.com. 

It is absolutely free. 
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Lucerne Christkindlimarkt

21 Nov-23 Dec 2014

Lucerne, Switzerland

Christmas Collectors Market

05-07 Dec 2014

Zurich, Switzerland

Happiness Fair Bern

05-07 Dec 2014

Bern, Switzerland

Bourse Internationale Aux Armes

05-07 Dec 2014

Lausanne, Switzerland

Eso-Natura Fair Bern

05-07 Dec 2014

Bern, Switzerland

Expo55 +

07-07 Dec 2014

Solothurn, Switzerland

The International Football Business Expo

10-11 Dec 2014

Geneva, Switzerland

The Turf and Grass Expo Geneva

10-11 Dec 2014

Geneva, Switzerland

SWITZERLAND CENTRE FOR 
TRADE FAIRS/ LA SUISSE – 

PLACE DE FOIRES

Through your membership in the 

SCCC, you can join a 

group health insurance plan

The country’s leading benefi t program 

for small business

•  Covers businesses with up to 
35 employees, including one 
person fi rms

• Is open to all industries
• Pools claims for price stability
•  Never targets an individual fi rm for 

a rate increase or cancellation
•  Offers a full range of benefi ts, 

including coverage normally 
reserved for big businesses

Discover the wide range of benefi ts 
available to you, such as Health and 
Dental, Critical Illness coverage, Short & 
Long Term Disability income replacement 
and more!

For more information, contact 
Patricia Keller Schläpfer at the SCCC 

or visit www.chambers.ca. 



Global perspective. 
Local presence.

Based in Switzerland with a more than 150-year history—
and locally with over 60 years serving high net worth  

and ultra high net worth clients in Canada—UBS is connected  
to the global economy like no other wealth manager.

More than ever, clients need global solutions that are aligned  
 
 

vehicles, global investment and multi-currency platforms,  
as well as physical precious metals custody solutions in Canada.

For more on how we can bring our full global resources  
to bear on your portfolio, as well as deliver the advice and 

solutions to help you reach your ultimate goals,  
connect with us today. 

Please contact:
Julien Favre, Regional Head, Ontario

+1 416-345-7033
julien.favre@ubs.com     

Christian Rime, Regional Head, Québec
+1 514-985-8100

christian.rime@ubs.com     
 

ubs.com/ca 
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